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Executive

Summary:

The "bread, butter and 206" Campaign is designed to elevate
butter sales through a captivating and multi-faceted marketing
approach. By merging the charm of butter purchases with the
excitement of winning a Peugeot 206 car, this campaign aims to
engage consumers, enhance brand visibility, and drive
substantial sales growth. This proposal outlines the
comprehensive strategy and meticulous execution plan of the
campaign.



Bread,Butter
and 206!

Earn a chance of winning a 206 car,
via buying Kalleh butter!




Campaign Objectives

Achieve 15 ton/day in butter
sales within 3 months.

Amplify brand recognition and
presence within the FMCG

sector.
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Campaign Goals Details

Before the campaign Last Month of the campaign

4.5 Ton per Day 15 Ton Per Day
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INCENTIVE STRUCTURE:

« Award four Peugeot 206 cars to consumers via lottery.
« Award four Peugeot 206 cars to shop owners via lottery.
« Award six motorcycles and cash prize to the sales people who achieved their sales target

INNOVATIVE SHOPPER MARKETING:

« Transition: mesh stickers to craft an inviting ambiance within stores.

« Impulse: Craft danglers at strategic locations to trigger impulse purchases.

 Destination: Re-inform the shoppers about our campaign with cooler stickers at
destination points.

STRATEGIC ONLINE ADVERTISING

 Collaborate with prominent online FMCG platforms to showcase dynamic and
precisely-targeted ads.

 launch sampling programs via online grocery stores to announce more targeted
shopper about the campaign






Mesh Sticker
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Cooler Sticker
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Digital Awareness
Options
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Dig i |(CI |CI Slider Banner

Home Page
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Duration

50%

Price (IRR) 3.000.000.000
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EXP ress Type A Banner

548

Dane

Home Page

7 days

+500K daily .

1.300.000.000

Price (IRR)




SnappMarket & SnappExpress

Lottery

@ snapp.express Al } B snapp.express
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Price (IRR) 15.000.000.000 + car
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OkCI |CI Slider Banner

Home Page

Price (IRR) 2.000.000.000
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Thank you!

| would be more than happy to hear your comments and ideas about this presentation.

Feel Free to contact me via:
+98 936 239 3999 - Parastoo Zoraghi




